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In Part One of our series on marketing online to teens and tweens (

). we talked about the difficulties
of reaching this group, and, once you do, how important it is to get the tone, style and content right.
How to be informative and responsive without being intrusive; how to engage without patronising.
We looked at the dew rules of engagementdin this fast-changing world, and which brands (in our
view) are getting it right.

The market is, unquestionably, growing fast: 90-plus virtual worlds targeting tweens, and 78
targeting teens (according to ). Add to that thousands of social network
fan pages aimed at young people, and an exponentially-growing number of dedicated websites and
forums looking to attract the millennials. More on the market can be found in

What are we dealing with? The psychology and behaviour of teens and tweens online

Teenage brains are still developing 1 and in fact do so well into their 20s, according to

, professor of psychology at Temple University. Steinberg makes the point that
this lack of maturity in teenagers results in an funderdeveloped sense of responsibility", fimpetuous
and ill-considered actions and decisions," and a greater likelihood of being subject to peer pressure
and negative influence.

As Steinberg acknowledges, this is only what the parents of most teens will tell you. But apply this
principle to an online environment, and you start to understand why young people need to be
protected from their own actions as much as from those of outsiders. Steinberg uses a wonderful
quote: the teenage brain, he says, is flike a car with a good accelerator but a weak brake. With
powerful impulses under poor control, the likely result is a crasha

Anne Collier, writing for , comments on this research, making the point that the
Internet exposes the journey teens make to work out their own identity in a way that has simply
never happened before. Teenagers have always taken risks and explored their boundaries, but now
photos are pasted on social networks and file sharing sites, word spreads at the click of a button,
and the evidence is online and on record forever. This can, in Collier@ words: fbe a little unnerving for
adults and - again - always has been, but concern multiplies when 1) the adult observer doesn't fully
understand the medium; 2) teen behavioral norms, as always, are different from adults’; and 3) the
views, behaviors, and images of entire social networks are on display and instantly accessible to
adultsa In addition, the dramas of teenage life i the emotional highs and lows i become more
visible when displayed instantly online. We&e all had moments of il wish | hadnda said thato’
particularly in youth i but the online world means that those comments, actions and emotions are all
recorded, and can come back to haunt us.

The importance of peer pressure, too, cannot be under-estimated when dealing with teens and
tweens. It has far more influence in many cases than adult pressure, no matter how good the
parenting (any parent wanting an insight to the world of a tween under pressure from peers should
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read the brilliant book, G by William Sutcliffe). Teens are constantly seeking validation
from their peers, and affirmations of popularity as a kind of competition i what child can really have
1000 driendsbas their Facebook status would suggest? They will follow brands that give them social
currency: credibility in the eyes of their peers, that might come from wearing the right label, listening
to the right music, or being seen in the right places. It will rarely come from a parent. This is the
beginning of creating their own space in the world; a sense of community with their peers. Social
researcher, danah boyd (sic), in an interview with Kate Sheppard on i

Q says her research shows that groups of marginalised children use these
communities to compensate for a lack of community offline.

But there are also some incredibly positive stories about how online social networking can help
children. They can play a role in emotional wellbeing, according to , PhD.
Associate Professor & Director of the Center for Communication Research at the School of
Journalism & Communication at The Chinese University of Hong Kong. Analysed by The Next Great
Thing (NGT), Leungd research into 700 8-15-year old Chinese students found that children fuse
technology to moderate their emotions. That is, when kids in his study found themselves under stress,
they interacted with technology to both moderate their moods and access social networks. Through
the Internet, they accessed entertainment and information and sought social compensation through
recognition and relationship management.olt also showed that ftonsistent with good mental health,
they recognized the need to seek help. The more social support a subject was able to access, the
less impact stress had on their lives.o

Whether gameplaying - living out fantasy lives online - is ultimately to beneficial or detrimental
effect, is open to debate and further research. Tanya Byron, in , (the
report of the Byron review), wrote:

"However, individuals who are vulnerable due to a poor early attachment experience, may
turn to the internet to create a false identity e.g. via an avatar or to create a false profile on
a social networking site which will allow them to change their representations of themselves,
at least online. This could potentially have an impact on enabling them to work through
difficult factors and increase self esteem when dll else in their lives is difficult | to experience
life as a different person. An important question here is what the impact of this might be on
a vulnerable person and whether children& perceptions of themselves in real life are
significantly affected by their other fantasy Gelvesdwhich in turn may impact on their
behaviour towards themselves and others either positively or negatively."

Online behaviour is different from offline

o
o


http://www.guardian.co.uk/books/2004/apr/18/fiction.features1
http://www.alternet.org/story/46766
http://www.alternet.org/story/46766
http://www.nextgreatthing.com/wordpress/2009/02/10/dr-eric-youth-use-the-internet-for-moderating-emotions-but-what-about-mobile/
http://www.dcsf.gov.uk/byronreview/pdfs/Final%20Report%20Bookmarked.pdf

